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GROWTECH

FERRARI COSTRUZIONI MECCANICHE

The company specializes in the production of transplanting machines, both
semi-automated and fully automated. Ferrari transplanters are suitable to farm a
wide variety of vegetables including: lettuce, tomato, cabbage, celery, tobacco, sweet
potato and many others. The guidelines of the company are based on innovation and
continuous development of the products which are all proudly patented. Ferrari is by
far the top quality brand on vegetable transplant. Some of the equipment produced at
the factory are working with hydraulic, pneumatic and electronic components.

HEADQUARTER
Strada Squadri 6 - Guidizzolo (MN)
info@ferrarigrowtech.com

Discover the site Follow
www.ferrarigrowtech.com Social Media
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FERRARI IS OPEN TO ORGANIZE VIRTUAL & IN PERSON B2B

CONTACT PERSON FOR U.S. CUSTOMERS

Alessandro Corbetta
a.corbetta@ferrarigrowtech.com
+39 3401141369

U.S. FOCUS AREA FOR FERRARI U.S. PRESENCE

Mainly Eastern side states, but all areas North Carolina. Nevada, California,
are to be better reached. Washington State, Arizona.

EQUIPMENT EXPORTED IN US IN 2021 AND 2022

Automated and mechanical transplanters for seedlings in trays.
+ 2022 € 950.000,00
2021 € 2.300.000,00

U.S. PARTNERS

Granville EQ, MTD Farms, Keithly Williams, Plantel, Alco, Veda Farmings, Skagit.

READY TO EXPORT CHECK LIST!
FERRARI IS QUALIFIED TO EXPORT AND CAN SHOW EVIDENCE OF:

v Equipment Manual and documents in English (with US measurement system)
Vv Certifications (safety and quality)

Vv Liability insurance

v Manufacturer Warranty

v Machinery safety labels

v Parts and components available in the US

v Customer service support

v Availability to meet the US partner in US overtime

Vv Availability in supporting the US partner during negotiation with new customers
v Availability in supporting the US partners with the marketing campaign

v Willing to update the product line periodically



